.,

Adaptive persuasion in health promotion DSCE %v""“ EiP

EINDHOVEN
J.E. d’"Hondt, R.C.Y Nuijten, P.M.E. Van Gorp

JADS

® Person A
-
® Person B
A

® Person C

Use of Al to adapt nudges to user
personality

Randomized trial to test if capable of
fostering behavioral change

JOIN YOUR WIN THE
FRIENDS! —' TROPHY! —'

— —

A B

Results: Nudges are appreciated but
not acted upon

Data Science Summit 2019



